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Com panies need to
focus on two key aspects
when considering
insurance coverages:
What can | afford?
What will be enough to
protect me in the worst
case scenario?

at if your phone rang tomorrow at 2 a.m. with the news

What your business was on fire? Or what if a typical summer

thunderstorm suddenly grew violent, tearing away the roof
of your facility? Would you stand to lose a significant amount of
money and work time, possibly compromising your business health,
or would you, instead, feel secure in the knowledge that your assets
were protected? There is no crystal ball to predict future hurdles and
entertaining the idea you are invincible could be suicide. It’s crucial to
plan today for what could happen tomorrow.

It’s Life-or-Death For Your Business

No matter the success of your business, one catastrophic event could
eliminate your assets and put your future profits in jeopardy. The only
way to save your investments is to protect them with comprehensive
insurance coverage.

“The purpose of commercial insurance is to provide protection for a
company in the event of a loss. The right policy will insure the business's
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continued existence and perpetuation
post-disaster;” says Tom Bates of Herlong
Bates Burnett Insurance, Inc.

Commercial insurance lines offer
approximately 20 major coverages with
a host of specialty products to supple-
ment basic policies. Businesses need
property and casualty insurance as well
as “key person” insurance. According
to Bates, P& C insurance covers things
such as building, content and equip-
ment, as well as liability where bodily
injury or property damage is caused
due to negligence.

Package policies are available
and include:

* Business Owners Policy (BOP):
Coverage includes property,
liability, and business interruption
protection. Separate policies are
required for coverage of vehicles
and employees.

* Home Business Coverage:

Many insurers have developed
special packages designed to
protect the home-based business.
Entrepreneurs can also choose
from BOPs or endorsements to
their homeowners' policy.

+ Commercial Multiple Peril
Policies: Bundled property,
machinery, crime and liability
coverages are perfect for risks
faced by larger corporations.

Key person insurance offsets the
hardships following the loss of a business
partner or key person.The company
owns the policy, paying the premium
and standing as the beneficiary. These
policies can eliminate the financial
burden of interrupted work flow, cover
the cost of replacement, payoff jointly-
assumed liabilities to the company or
even buy outa partner in retirement.

How Much is Enough?

According to a National Federation
poll of Independent Businesses,
approximately 98 percent of businesses
purchase insurance or self-insure. In
South Carolina’s 2004 poll, nearly
79,000 state businesses held insurance
coverage. But how do you know if you
have enough insurance to cover you in
the face of crisis?

“There’s no one-size-fits-all policy.
You must critically analyze your
business’s unique needs and risks

to determine which coverages and
deductibles are best suited to offer you
full protection,” says R oss Turner of
TheTurner Agency, Inc.

Turner says that companies need to
focus on two key aspects when consid-
ering insurance coverages: What can |
afford? What will be enough to protect
me in the worst case scenario?

Selecting higher deductibles will
lower premiums and can make insur-
ance more affordable. Deciding depth
of coverage can be tedious, and while
there’s no foolproof formula to deliver
a concrete answer, you can carefully
examine your business particulars and
current position to closely estimate your
necessary security net

Several key questions every
business must consider are:

I. What are my assets worth?
Take inventory of possessions. Appra-
isers can assist in valuing properties
while invoices, receipts, and art and
antique manuals can help determine
content values.

2. Can | compensate for loss of
workflow?

Jan Driscoll from Paul Davis

R estoration and R emodeling knows
first-hand the burden on business
owners who've been displaced by disas-
ters as her company works to quickly
and efficiently restore normal working
conditions. Business interruption insur-
ance compensates lost income incurred
from displacement as well as potential
profits lost.

3. Havel minimized risk?

M odernizing your facility’s electrical and
plumbing systems and investing time in
training employees in crisis management
are critical in minimizing risk.

4. Do | have a disaster recovery
plan?

A crisis response plan includes back-
ing up important records, identifying
resources needed to keep the business
running, training employees, and imple-
menting a communications strategy.

5. Have | considered all needed
coverage!

Assess your unique risks to determine
additional policies and endorsements






